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Executive Overview 
UNIFYING OUR HEALTH CARE SYSTEM UNDER ONE NAME

WE ARE LOGAN HEALTH

Throughout our 110-year history, Kalispell Regional Healthcare has continued 
to evolve in order to meet the needs of our communities. Our growth has now 
brought us to a pivotal moment. As we approach the upcoming year, we are excited 
to continue our legacy of care with a new name and brand. 

This change allows us to truly unify not only our consumer-facing look but bring 
together our entire internal workforce under one banner. No matter how our 
patients interact with us, every step will feel consistent and seamless, whether they 
come into one of our clinics or receive a letter from any of our departments. We 
believe this will make us a stronger company and help solidify our patients’ trust.

While this is a large change, we know the things that matter most will not change. 
We are still a patient-centered system, that cares first and foremost for the 
wellbeing of those who come to our doors in need of care. We remain committed to 
serving our communities with innovative treatments and the latest technologies. 

We are excited to enter this new era in care together as Logan Health. 
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Healthcare Branding Talking Points 
A STRONG BRAND TO SUPPORT OUR STRONG WORKFORCE

BRAND EXPERIENCE 

 •  Consistent patient experiences, brand messages and visual elements drive 
positive sentiment and loyalty.

 •  This is what we want to accomplish by universally adopting the name of 
Logan Health and unifying all departments and locations. 

 •  With every encounter, every interaction, every moment our patients 
enter our doors, they experience our brand. From our waiting rooms and 
employee culture, our signage and our marketing, every element is a chance 
for us to leave a positive impression and build brand loyalty. 

 •  We want our patients to be able to identify each of our locations and services 
as being a part of our overall unified parent brand. 

 •  Our goal is for the patient’s experience to be seamless and consistent, no 
matter which clinic sends them a letter, what visuals they see when they 
enter our facilities across the communities we serve, and who greets them 
upon arrival. They know exactly who is delivering their care — not multiple 
different entities, but one unified system.

 •  Every brand element must work together to deliver a strong, consistent and 
clear brand image. This builds trust and helps to lessen confusion among 
patients and the community.
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Healthcare Branding Talking Points 
A STRONG BRAND TO SUPPORT OUR STRONG WORKFORCE

INTERNAL EXPERIENCE

 •  Our employees are the face of the organization. We want to provide them 
with a brand that they can be proud to represent.

 •  Our brand is represented by every action every day by every member of our 
team. At each moment, we have an opportunity to live our brand promise of 
delivering exceptional care and an outstanding experience. 

 • We want to create more internal unity within our organization. A visually  
   compelling, unified brand architecture will help employees in various   
   departments and locations feel like they’re all fighting for the same cause.

 •  Under the banner of Logan Health, we want to create a culture of inclusion, 
where all of our locations and employees feel connected and heard.

 •  When a company has a strong internal identity, it can reenergize the 
workforce, bringing a breath of fresh air into the organization. 

 •  This is also an investment in our employees. We want them to feel ownership 
and have a collective pride. Because they are the backbone of all we do. 
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About Logan Health 
OUR NAME

As we searched for a new name to unify our organization, we didn’t need to look 
much farther than our backyard. Logan Pass is an iconic site within Montana’s 
majestic Glacier National Park. It sits at the highest point on the Going-to-the-
Sun Road and attracts thousands of visitors every year. But for those who live 
in Montana, this place is a point of pride and is the timeless embodiment of 
permanence and perseverance. 

OUR COLORS

To bring some life and vibrancy to our brand, we are changing up our primary 
colors. These choices are key to creating connection to our brand and 
differentiating ourselves from other health systems. The dark blue color is often 
used to convey stability, reliability and sincerity, which is exactly the characteristics 
we want to portray as a healthcare system. The bright green conveys energy and 
brings to mind the beautiful natural landscape that surrounds us.

OUR BRAND PROMISE

DELIVERING EXCEPTIONAL CARE AND AN OUTSTANDING EXPERIENCE.

To accompany our new brand, we want to introduce a new brand promise. This 
encapsulates the feeling we want our patients and our internal team to feel each 
time they interact with the Logan Health brand.

OUR TAGLINE

ADVANCING MEDICINE. ENHANCING CARE.

We want to promote our new brand and the amazing work being done inside our 
walls. Our new tagline will appear on marketing materials and speak directly to our 
goals as a system. These short two statements balance our two main priorities; to 
bring the latest in technology to our patients and to ensure they feel completely 
cared for by our team. 
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Press Release

Kalispell Regional Healthcare Announces New, Unifying System Name – Logan Health

MONTANA, December 4, 2020 – Kalispell Regional Healthcare will enter the new year with a new name. Today 
the healthcare system is announcing the unifying of its locations under the name Logan Health. The new name 
will begin to take effect in January 2021. 

Kalispell Regional Healthcare (KRH) has served Kalispell and the surrounding region since 1910. In its 110-year 
history, KRH grew and expanded services to ensure quality care would always be close at hand. This includes 
its core services of cancer care; cardiovascular and pulmonary care; neuroscience and spine care; orthopedics; 
surgical care; pediatric specialty care; and behavioral health. Currently, KRH employees more than 4,000 people 
including 197 physicians in 66 specialties. Their 47 clinics and outreach services stretch across the state. 

“Our continued growth has brought us to a pivotal point,” said Craig Lambrecht, MD, President and CEO of KRH. 
“ We feel that now is the time to truly unify our organization and move forward under the one name of Logan 
Health.”

The new name pays tribute to Logan Pass, one of the most visited sites within Montana’s Glacier National Park. 
Logan Pass sits at the highest point of Going-to-the-Sun Road, giving visitors unforgettable views of the Park.  

“ We are so fortunate to call Montana home,” said Dr. Lambrecht. “The Park is such a point of pride for so many 
who live here. We want to honor its rich history as we forge a new legacy for our future.”

Patients will see changes across all KRH entities, which Cindy Morrison, Chief Transformation Officer, says will 
make their experiences feel more connected. 

“ With this new name, our patients - no matter where they receive care - will have more of a seamless and 
streamlined experience,” said Morrison. “This makes it easier for them to find us in their communities and 
connect with us when they need us. And while our signs and the name on our badges are changing, our 
commitment to delivering high-quality healthcare is the same as it’s always been.”

All KRH employees will also take up the new banner of Logan Health, something Lambrecht is excited about.

“ This is a great opportunity to bring our 4,000 employees closer together,” explained Lambrecht. “Although 
we are separated by distance, the transformation will stimulate a renewed sense of connectivity and pride 
internally for our new organizational name.”

As KRH transforms into Logan Health, Dr. Lambrecht is eager for what the future may hold. 

“ We want to heighten engagement in our communities, boldly invest in our amazing workforce and provide 
more innovative ways to care for our patients. This opens us up to new opportunities for success in the ever 
changing healthcare landscape and helps us to deliver exceptional care and an outstanding experience.” 

Media Contact: 
Mellody Sharpton 

msharpton@krmc.org 
(406) 751-5337
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FAQs  

1. Why are we changing our name?

The world of healthcare has changed significantly since our beginning in the 
1900s. We have grown to offer a wide variety of services and specialities across 
multiple locations and communities. As we continue to position ourselves to meet 
the needs of the future, our previous way of organizing our system no longer works. 
We are becoming an organized system of care and by moving to one brand we 
eliminate confusion and unite our locations, workforces and communities. This 
allows us to deliver on one clear promise to our patients, delivering exceptional 
care and an outstanding experience no matter where you recieve your care. By 
unifiying our naming structure under the parent brand of Logan Health, we 
eliminate the chance of confusion for our patients.

2. Why did we select Logan Health?

As we searched for a new name to unify our organization, we didn’t need to look 
much farther than our backyard. Logan Pass is an iconic site within Montana’s 
majestic Glacier National Park. It sits at the highest point on the Going-to-the-Sun 
Road and attracts thousands of visitors every year. Whether a resident of Montana 
or a visitor, this place is the jewel in the Crown of the Continent, a point of pride 
and is the timeless embodiment of permanence and perseverance.  

3. Is the name change part of a merger or acquisition?

No. This name change is in no way related to any outside merger or acquisition. 
The branding strategy is another step in the process to become an integrated, 
unified system. Unifying under one name, one brand, one patient experience will 
strengthen our organization and better allow us to deliver exceptional care and an 
outstanding patient experience.
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4. When will the new name go into effect?

The first phase of the name change will begin to take effect in January, 2021. We 
are planning a wide rollout of new materials and signage shortly thereafter. As we 
are a large organization, this will be a multi-phased approach and will take several 
months to completely transition to our new Logan Health brand. 

5. How much will this cost the health system?

We understand that this is a large undertaking, but we also believe that not 
changing our name will do us more financial harm in the long run. Further, the 
cost to brand a system will provide value for years. Over the past year, we’ve 
invested in our employees, through HR systems and compensation strategies. 
We’ve invested in growth through the HealthCenter transition and relationships 
with the Hi-Line hospitals. In comparison, the transition to a new brand is a 
minimal investment that will make a significant impact. Our new brand is an 
investment in our future,  setting us up to pursue more opportunities to grow our 
services, and allows us to care for a broader service area without the restrictive 
nature of having a named tied to one particular location.

6. Will clinics be able to maintain some aspects of individuality? 

The individual providers and staff in all our clinics and departments are the heart 
of our organzation. We will work with all departments to transition to the new 
brand, honoring their history and contributions while also creating consistent 
elements that show unity and consistency. While our departments and clinics 
will have the same feel, there will be opporunity for unique personalities to shine 
through. 

7. How will this affect employees’ day-to-day jobs?

We hope this brand update will reinvigorate our organization, bringing them a 
new sense of pride every time they walk in the door. We also hope this brings all of 
our service lines and locations closer together to work side-by-side in our pursuit of 
better health for all.



LOGAN HEALTH   //  MEDIA TOOLKIT  //  9

8.  Is the Children’s brand changing?

Yes. Feedback from colleagues and other members of our organization have 
recognized the disconnect between the name and brand of our children’s services 
and a parent brand. Children’s health care is and will continue to be a central 
focus, which is why it is important for those services to be unified under the Logan 
Health banner like all other services. Logan Health Children’s honors the tradition 
of excellence forged over the past two years while aligning it more closely to rest of 
the team that supports it.




